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The potential player’s first 
glimpse of your logo and 
interaction with your brand

Focused, strategic marketing 
turns the potential player into 
a lead

The lead investigates the 
product to see if it suits their 
taste

The lead signs up, deposits, 
and stays, becoming 
a long-term, loyal player

ACQUISITION:
AWARENESS

ACQUISITION:
CONSIDERATION

ACQUISITION:
PURCHASE RETENTION



INTRODUCTION

Some online casinos wind up trying to stay 
afloat with only a trickle of traffic. New players 
are few and far between, the players that do 
sign up never spend much and never stay 
long, and after a few desperate months, the 
investors pull the plug and the casino goes 
bankrupt.

the new registrations. They need to add more 
and more game content to keep up with their 
players’ demands. And their legal departments 
are drowning in licensing paperwork as they 
keep expanding into new markets.

These are the problems you get to have when

the website, and using retention strategies.

The most important thing to know about 
digital marketing is that there isn’t — and 
never will be — a one-size-fits-all approach. 
Algorithms evolve, players change their tastes 
and behavior, and at the end of the day, every

Other casinos have better problems. 

Their compliance teams struggle to keep up 
with all the new registrations.

Other casinos have better problems. Their 
compliance teams struggle to keep up with all

your player acquisition and retention strategies 
work like a charm.

In this ebook, we will cover every stage of 
promotion for an online casino and sportsbook 
platform, from spreading awareness and 
building a brand to driving traffic, optimising

strategy has to be tested, tweaked, and tested 
again. The recommendations in this book are 
based on industry data and Slotegrator’s 
extensive experience. We encourage you to 
take these as a starting point for your own 
unique marketing approach.
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Building a brand
The first step towards a thriving online 
casino or sportsbook platform is 
building brand recognition, informing 
your audience of your services, and 
growing a stream of new players that 
can be converted into loyal regulars.  

This chapter covers marketing 
techniques that reach the widest 
possible audience and serve as a 
starting point in your players’ customer 
journey.
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Cementing your place in players’ minds 
is the next stage of the player journey. 
Once they’re familiar with your brand, 
you can transition from being one of 
many casinos out there to being the first 
one that comes to mind when they’re in 
the mood to bet. 

This chapter outlines strategies that 
online casinos use to create and 
reinforce the association between their 
brand and the fun and excitement of 
online gambling.

The right reputation
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Cards on the table
A player’s first visit to your site is a 
critical moment. Will they jump on your 
bonus offer or decide you’re not worth 
the time ID verification can take? The 
decision could depend on details you 
haven’t even thought of. 

Here we’ll break down how your 
platform needs to look and perform so 
that players don’t think twice before 
whipping out their wallets and placing 
their first bet.
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RETENTION

CHAPTER IV
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Gambling is an industry like no other, 
but one rule holds true no matter what 
business you’re in:

Keeping a customer is easier — and 
cheaper — than acquiring a new one.

Even if a casino brings in wave after 
wave of new players, what happens 
after the free spins have run out and 
the deposit bonus has dwindled 
away? 

With thousands of platforms out there, 
why would they stay on yours instead 
of browsing for their next special offer?

Keeping players 
happy
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Retention is the name of the game for 
casinos who want to thrive. Careful 
management of the platform can 
make sure players come back to spin, 
roll, and bet again and again.

Their first deposit is just the beginning 
of what (you hope) will be a long and 
fruitful friendship.
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